
 
Sales & Marketing Manager Status Report – Caleb Sullivan 
 
Organic Cross Channel Report July 1 - 31 vs. June 1 - 30 
 

• Total Audience Growth increased by 1.7% MOM (274,989)  
• Total Instagram Followers (27,385)  
• Total Facebook Page Likes (244,018) – Organic Increase of (1,309) 

• Total Impressions Increased by 43.3% MOM. (4,801,736)  
• Total Engagement Increased by 80% MOM (305,350)  
• Facebook Post Link Clicks Increased by 63.4% (58,644) 

 
Facebook Ad Performance 
 

• Total Impressions: 2,557,040 
• Total Reach: 1,052,153 
• Result Per Campaign 

o Visitor Guide Leads: 972/ $1.54 CPR 
o Newsletter Leads: 3,795 $.40 CPR 
o Page Like Campaign: 2,513/ $.30 CPR 
o Web Traffic Campaign: 12,651/ $.10 CPR 
o Micro Campaigns: 17,069/$.14 CPR 
o Blog Post Campaigns: 7,680/ $.07 

 
Pinterest 
 

• Total Impressions for July totaled 62,310. (.3% Increase MOM) 
• Total Engagements for July totaled 2,650. (9.4 % Increase MOM) 

 
Updates 
 

• Attended Destinations International’s Annual Convention in Toronto, ON, July 18 – 22. 
This is one of the top educational conferences in our industry. 

• Began onboarding our new Social Media Content Specialist, Tiffany Collins. 
• July was the first month of our newly increased social media advertising budget. We 

have seen some incredible results so far. 
• Attended US Travel Association’s ESTO Conference, August 8 – 10. Had a chance to work 

with staff from TikTok and learned best practices for DMOs. Additionally, the state of 
North Carolina won 2 ‘Mercury Awards,’ which is one of the highest honors for a state 
DMO. 

 
 
 
 



Top Performing Posts for July 
 

 
 

 
 
 
 
 
 



Blogs  
 
Authored two blogs in July: 
 
Top 15 Free Attractions in the NC Mountains – 7/7/22 
 
One Tank Trips to the NC Mountains – 7/29/2022 
 
E-News 
 
Authored E-Newsletter for July. Deployed on 7/18/2022 
 
Your Guide to Affordable Adventure 
 
 
TikTok Analytics July   
 

• Total Audience Growth 20 (174 total) 
• Video Views 1,204 (5.71 % Increase) 

 
 

Sales & Marketing Manager Status Report – Caleb Sullivan 
 
Organic Cross Channel Report June 1 - 30 vs. May 1 - 31 
 

• Total Audience Growth increased by 1.4% MOM (273,593)  
• Total Instagram Followers (27,385)  
• Total Facebook Page Likes (244,018) – Organic Increase of (1,309) 

• Total Impressions Decreased by 21.6% MOM. (3,351,482)  
• Total Engagement Decreased by 25% MOM (168,200)  
• Facebook Post Link Clicks Increased by 3.1% (35,885) 

 
Facebook Ad Performance 
 

• Total Impressions: 2,089,828 
• Total Reach: 834,557 
• Result Per Campaign 

o Visitor Guide Leads: 650/ $1.92 CPR 
o Newsletter Leads: 2,501 $.50 CPR 
o Page Like Campaign: 1,930/ $.26 CPR 
o Web Traffic Campaign: 8,777/ $.14 CPR 
o Micro Campaigns: 8,578/$.14 CPR 
o Blog Post Campaigns: 3,787/ $.13 

 

https://www.discoverjacksonnc.com/top-15-free-attractions-in-the-nc-mountains/
https://www.discoverjacksonnc.com/one-tank-trips-to-the-nc-mountains/
https://mail.google.com/mail/u/0/?ui=2&view=btop&ver=1newhhna2mz28&q=jackson+county+newsletter+&search=query&th=%23thread-f:1738700338524922338&cvid=1


Pinterest 
 

• Total Impressions for June totaled 59,560. (1.9% Decrease MOM) 
• Total Engagements for June totaled 2,320. (4.1% Decrease MOM) 

 
Updates 
 

• Attended my second year of STS Marketing College. This is the second of three years 
required to achieve my Travel Marketing Professional (TMP) certification. 

• Worked with Nick to review the job description for the Social Media & Digital Content 
Specialist role. 

 
 
 
 
 
 
 
 
 
  



Top Performing Posts for June 
 

 
 
 

 

 
 
 
 



Blogs  
 
Authored two blogs in June: 
 
Find Your Adventure in Jackson County This Summer – 6/2/22 
 
10 Must Dos in the NC Mountains This Summer – 6/17/2022 
 
E-News 
 
Authored E-Newsletter for June. Deployed on 6/12/2022 
 
Experience Summer Sun & Mountain Fun  
 
 
TikTok Analytics June   
 

• Total Audience Growth 28 (142 total) 
• Video Views 1,057(25.25 % Decrease) 

 

https://www.discoverjacksonnc.com/summer_adventure/
https://www.discoverjacksonnc.com/10-must-dos-in-the-nc-mountains-this-summer/
https://mail.google.com/mail/u/0/?ui=2&view=btop&ver=1h6kvm5g1oxrn&q=newsletter%40discover&search=query&th=%23thread-f%3A1735158434915552181&cvid=1

