
 
Sales & Marketing Manager Status Report – Caleb Sullivan 
 
Facebook & Instagram Metric Report April 1 - 30 vs. March 1 - 31 
 

• Organic Facebook Page Performance 
• Reach: 1,781,576 – (8.21% Decrease MOM) 
• Engagements: 228,953 – (3.75% Increase MOM) 
• Net Followers Gained: 2,871 – (0.906% Decrease MOM) 
• Link Clicks: 36,707  

• Organic Instagram Page Performance 
• Reach: 66,879 – (7% Decrease MOM) 
• Engagements: 5,523 – (17.1% Increase MOM) 
• Net Followers Gained: 475 – (27,060 Total) 
• Link Clicks: 245 (40.8 % Increase MOM) 

 
Facebook Ad Performance 
 

• Total Impressions: 2,952,175 
• Total Reach: 1,119,695 
• Result Per Campaign 

o Visitor Guide Leads: 747/ $1.67 CPR 
o Newsletter Leads: 3,328 $.38 CPR 
o Page Like Campaign: 1,244/ $.40 CPR 
o Web Traffic Campaign: 7,847/ $.16 CPR 
o Micro Campaigns: 7,089 $.14 CPR 
o Blog Post Campaigns: 5,464/ $.09 
o Event -Greening Up the Mountains Campaign: 1,333 Event Responses/ $.22 CPR 
o Event – Sylva Brew Hop: 60 Event Responses/ $2.89 CPR 

 
Pinterest 
 

• Total Impressions for April totaled 53,080. (40% Increase MOM) 
• Total Engagements for April totaled 2,140. (53% Increase MOM) 

 
Updates 
 

• Participated in Forest Therapy News Story for Spectrum 1 News out of Charlotte. 
• Begun working with MPICC’s Marketing & Communications Committee. This will help us 

increase visibility among regional meeting planners. 
• Attended the Outdoor Economy Conference May 4 – 6 in Cherokee, NC. 
• Working with Group Travel Leader & Premier Travel Media to secure earned coverage 

for Jackson County. These are both hyper-targeted publications for group travel 
planners across the country. 

https://spectrumlocalnews.com/nc/mountain/health/2022/04/27/certified-forest-therapy-trail-could-provide-several-health-benefits-for-visitors?cid=id-app15_m-share_s-web_cmp-app_launch_august2020_c-producer_posts_po-organic


Top Performing Posts for April 
 

 
 

 
 
 
 
 
 
 
 
 



Blogs  
 
Authored two blogs in April: 
 
Plan Your Spring Getaway in the North Carolina Mountains – 4/1/22 
 
Beginners Guide to the North Carolina Mountains – 4/27/2022 
 
E-News 
 
Authored E-Newsletter for March. Deployed on 4/21/2022 
 
Take a Trip This Spring 
 
 
 
 
TikTok Analytics April 1 - 30  
 

• Total Audience Growth 38 
• Video Views 1,480 (26.06 % Increase) 

 
 
Instagram Reels April 1 – 30  
 

• IG Reel Views 45,717 
 
*Reels are reaching new audiences that do not follow our account 

https://www.discoverjacksonnc.com/spring_getaway/
https://www.discoverjacksonnc.com/beginners-guide/
https://mailchi.mp/discoverjacksonnc/you-deserve-a-relaxing-retreat-this-year-673426?e=4a5c548911

