
 

Jackson County TDA 

Rawle Murdy Monthly Activity Report 

February 2018 

Created 2.15.18 

 

Client Meetings 

● Status call: 1/24 and 2/14 

● Numerous project calls throughout the month with Director Breedlove 

● Full day, In-person team meeting with Director Breedlove at the Rawle Murdy office on 2/1 

 

Campaign Result Highlights  

● The new “Your Trip” page on the website continues to see high engagement with average session 

times of 1:16 

● We had a total of 174 Visitor Guide signups/downloads and 82 Newsletter signups in January. 

● Overall website traffic for January was up 13.47% compared to December with the biggest increase 

coming from Facebook (up 42.7%) 

● Compared to January of 2017, website traffic was up 97.48% with the biggest year over year 

increases coming from Facebook (up 169.04%) and Display (167.03%) 

 

Advertising 

● Completed the dedicated eblast with MyWedding.com that deployed on January 23rd 
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● Completed the Assault on Blackrock drop-down menu graphic which is set to replace the expiring 

Outhouse Races menu graphic - these menu graphics promote upcoming events which tend to 

encourage overnight visitation 

 

 

 

● Guided photo selection process for the upcoming 2018 Jackson County Visitor Guide 

● Reviewed options and made a decision for Native Advertising/Travel partner advertising with Nativo 

for a Spring advertising campaign 

 

 

 

 

Social Media  

● Began the 5 days/5 Ways Social Media campaign 

● 306 Total Goal Completions for January 

● 223 Lead form Ads - 111 visitor guide downloads and 112 newsletter sign-ups  

● 27,082 link clicks from all social media platforms in January 

● Instagram website sessions had the largest increase with an increase of 1,320% year over year. 

● 658 new Facebook page likes, 250 new Instagram followers and 39 new Twitter followers 

● 1,294,324 total Impressions in January 

● 28,121 total Engagements in January 
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Bi-Monthly eNews 

● Completed and deployed the regularly scheduled February eNews on the 6th 

 

 

 

 

 

Website  

 

● Delivered database contents for the Accommodations and Food & Drink listings in the new 2018 

Visitor Guide 

● Evaluating site speed, site structure, menu hierarchies, and other features necessary for the Mobile 

Website UX and UI Enhancement Project 
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● Adjusted blog page template for better display of photography in the “Insiders Guide to Ebbing and 

the Filming of Three Billboards” blog post 

○ https://www.discoverjacksonnc.com/insiders-guide-to-ebbing-and-the-filming-of-three-billboards/ 
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● Updated hero image for Sapphire National Golf Course listing on website 

 

 

 

 

 

 

Upcoming 

● JCTDA eNewsletter release in April - topic selection and copywriting to begin in late February 

● Continue social media campaign and regularly scheduled Social Strategy meetings with Director 

Breedlove. 

● Regularly changing out event graphics (Outhouse Races, Assault on Blackrock) on the website menus 

after the events conclude. 

● Completion of creative assets needed for the Native advertising placements for the spring program. 

● Strategic planning brief to be shared with the Marketing Committee on Feb 20th for input and 

confirmation of strategic direction. Draft plan to be shared with the Marketing Committee the week 

of April 30th, and final plan to be presented to the full Board on May 16th. 

● Banner ads and homepage “roadblocks” with SouthernLiving.com to appear in March 2018. 

● Mobile Website UX and UI Enhancements.  

 


