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Results Highlights 
(August 2017)

Leads ʄ 25.42% 
vs. July 2017

Website traffic ʄ 110.71% 
vs. July 2017

Website traffic ʄ 354.33% 

vs.  August 2016 

We leveraged the eclipse to 

expose more travelers to 

Jackson County via the 

website than any other 

month in history.

“



Results Highlights 
(August 2017)

Social Media was the top 

driver of sessions, and more 

importantly, leads for the 

month of August.

“



Social Media 
Highlights 
(August 2017)

Lead- and goal-driven 

Social Media Paid Advertising 

● 63,209 video views

● 1,770 new page likes

● 549 goal completions

● 7,871 website sessions. 



Advertising Highlights 
(August 2017)
USA TODAY TRAVEL

○ Pushdown Unit 

○ Gravity Takeover Unit

○ Video Banner Ads

○ Dedicated Eblasts

http://www.citizen-times.com/?usatai=7070&usatan=preview&usatl=giadcp-o93S1d
http://www.citizen-times.com/?usatai=7070&usatan=preview&usatl=giadcg-LXQMxr
http://mdx.sizmek.com/#/preview/share/89hkb927kbm/live
http://images.mailhostinglive2.com/1045743/index.html


Advertising Highlights 
(August 2017)

The WNC Guide - Solar Eclipse Edition



Website Highlights 
(August 2017)

Sticky Menu Bar 

(Eclipse and Visitor’s Guide)



Website Highlights 
(August 2017)

Drop-Down Menu Promo Ads 


