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Client​ ​Meetings 

● Status​ ​call:​ ​8/2 

● Web​ ​Process​ ​Meeting:​ ​8/10 

● Crowdriff​ ​Demo,​ ​Team​ ​Conference​ ​Call:​ ​8/30 

 

Advertising  

● USA​ ​Today​ ​Travel​ ​products​ ​(digital​ ​ads,​ ​videos,​ ​emails,​ ​etc.),​ ​including​ ​the​ ​creation​ ​of​ ​two​ ​:15​ ​video 

edits​ ​focusing​ ​on​ ​Outdoors​ ​and​ ​Culture. 

○ Pushdown​ ​Unit​ ​(wait​ ​for​ ​it​ ​to​ ​load,​ ​then​ ​click​ ​the​ ​JCTDA​ ​“pencil”​ ​banner​ ​at​ ​the​ ​top​ ​of​ ​the 

page):​ ​​http://www.citizen-times.com/?usatai=7070&usatan=preview&usatl=giadcp-o93S1d 

○ Gravity​ ​Takeover​ ​Unit​ ​(wait​ ​for​ ​it​ ​to​ ​load,​ ​then​ ​the​ ​ad​ ​will​ ​automatically​ ​“take​ ​over”): 

http://www.citizen-times.com/?usatai=7070&usatan=preview&usatl=giadcg-LXQMxr 

○ Banner​ ​ads​ ​with​ ​video​ ​-​ ​300x600​ ​:  
http://mdx.sizmek.com/#/preview/share/89hkb927kbm/live 

○ Banner​ ​ad​ ​-​ ​Animated​ ​-​ ​300x250: 

https://www.gannett-cdn.com/gps/standard/an/rawle_murdy/an-car0010901-01___01/300x

250/300x250.html 

○ Dedicated​ ​Eblasts​ ​-​ ​​ ​August​ ​edition:​ ​​http://images.mailhostinglive2.com/1045743/index.html 

● Coordination​ ​of​ ​iExplore​ ​writer/vendor​ ​needs​ ​leading​ ​up​ ​to​ ​the​ ​writer’s​ ​visit​ ​on​ ​August​ ​23-25th. 

 

  

 

http://mdx.sizmek.com/#/preview/share/89hkb927kbm/live
http://images.mailhostinglive2.com/1045743/index.html
http://www.citizen-times.com/?usatai=7070&usatan=preview&usatl=giadcp-o93S1d
https://www.gannett-cdn.com/gps/standard/an/rawle_murdy/an-car0010901-01___01/300x250/300x250.html
https://www.gannett-cdn.com/gps/standard/an/rawle_murdy/an-car0010901-01___01/300x250/300x250.html
http://www.citizen-times.com/?usatai=7070&usatan=preview&usatl=giadcg-LXQMxr
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Advertising​ ​(continued) 

● Solar​ ​Eclipse​ ​Special​ ​edition​ ​of​ ​The​ ​WNC​ ​Guide​ ​ad​ ​(2​ ​page​ ​advertorial​ ​and​ ​ad​ ​placement​ ​to​ ​encourage 

return​ ​visits). 

 

 

● Revised​ ​print​ ​ad​ ​for​ ​Trout​ ​Unlimited​ ​for​ ​fall​ ​publication. 
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Social​ ​Media  

● Content​ ​-​ ​sent​ ​to​ ​Nick​ ​for​ ​approval​ ​weekly,​ ​monitoring​ ​and​ ​engaging​ ​with​ ​all​ ​comments​ ​on​ ​across​ ​all 

social​ ​media​ ​platforms.​ ​​ ​Also​ ​scheduled​ ​out​ ​content​ ​including​ ​@NCEclipse​ ​posts​ ​and​ ​started​ ​to 

include​ ​UGC​ ​across​ ​all​ ​platforms​ ​including​ ​Facebook​ ​and​ ​Twitter. 

● Social​ ​Media​ ​Campaigns​ ​and​ ​Strategies​ ​developed​ ​and​ ​implemented​ ​including​ ​lead​ ​and​ ​goal​ ​driven 

Social​ ​Media​ ​Paid​ ​Advertising​ ​resulting​ ​in​ ​63,209​ ​video​ ​views,​ ​1,770​ ​new​ ​page​ ​likes,​ ​549​ ​goals,​ ​and 

17,871​ ​website​ ​sessions.  

● Eclipse​ ​Coverage​ ​-​ ​monitored​ ​and​ ​re-shared​ ​activities​ ​throughout​ ​the​ ​weekend​ ​and​ ​on​ ​eclipse​ ​day​ ​on 

@NCEclipse.​ ​Leveraged​ ​photos​ ​and​ ​videos​ ​Nick​ ​sent​ ​from​ ​Sylva​ ​and​ ​Cashiers​ ​events.​ ​Recaps​ ​posted 

on​ ​the​ ​days​ ​immediately​ ​following​ ​the​ ​eclipse.​ ​Updated​ ​Facebook​ ​and​ ​Twitter​ ​cover​ ​photos​ ​to 

showcase​ ​the​ ​eclipse. 

● Completed​ ​eleven​ ​15​ ​second​ ​videos​ ​on​ ​a​ ​variety​ ​of​ ​topics​ ​of​ ​interest​ ​to​ ​visitors​ ​(waterfalls,​ ​fly​ ​fishing, 

shopping,​ ​etc.)​ ​for​ ​use​ ​on​ ​all​ ​social​ ​media​ ​platforms.​ ​Also​ ​created​ ​a​ ​video​ ​“end-card”​ ​for​ ​addition​ ​to 

social​ ​media​ ​videos​ ​when​ ​needed. 

● Snapchat​ ​filters​ ​(4)​ ​created​ ​and​ ​submitted​ ​to​ ​Snapchat​ ​for​ ​approval. 

● Social​ ​contests​ ​included​ ​Fly​ ​Fishing​ ​video​ ​giveaway​ ​and​ ​newsletter​ ​registration​ ​drive​ ​-​ ​register-to-win 

a​ ​stay​ ​at​ ​High​ ​Hampton​ ​Inn​ ​prize​ ​implemented​ ​via​ ​social​ ​channels​ ​through​ ​mid​ ​September. 

 

 

Website  

● Push​ ​to​ ​SMS​ ​service​ ​operational,​ ​allowing​ ​web​ ​users​ ​to​ ​forward​ ​information​ ​to​ ​their​ ​mobile​ ​devices. 

● Updated​ ​Lodging,​ ​Golf,​ ​Wedding​ ​and​ ​Attractions​ ​location​ ​profiles​ ​with​ ​social​ ​media​ ​channel​ ​links. 

● Completed​ ​Visitor​ ​Guide​ ​online​ ​version​ ​in​ ​Flipping​ ​Book​ ​for​ ​easy​ ​access​ ​electronically​ ​and​ ​to​ ​facilitate 

downloading.​​ ​​https://www.discoverjacksonnc.com/thank-you/ 

https://www.discoverjacksonnc.com/thank-you/
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● Introduced​ ​“sticky”​ ​bar​ ​menu​ ​that​ ​follow​ ​as​ ​viewers​ ​scroll;​ ​first​ ​for​ ​the​ ​eclipse,​ ​and​ ​later​ ​to​ ​draw 

attention​ ​to​ ​downloading​ ​the​ ​visitor​ ​guide.
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● Created​ ​two​ ​new​ ​menu​ ​graphics​ ​for​ ​drop-down​ ​menus​ ​(Ale​ ​Trail​ ​and​ ​Mountain​ ​Heritage​ ​Day). 
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Other​ ​Projects 

● Jackson​ ​County​ ​bi-monthly​ ​eNewsletter​ ​creation​ ​and​ ​deployment​ ​8/29. 

● Email​ ​to​ ​partners​ ​requesting​ ​Labor​ ​Day​ ​specials​ ​and​ ​promotions​ ​8/3. 

● Planning/estimating​ ​for​ ​three​ ​festival​ ​videos​ ​-​ ​this​ ​is​ ​an​ ​unbudgeted​ ​item​ ​tabled​ ​for​ ​early​ ​2018 

pending​ ​budget​ ​assessment​ ​at​ ​that​ ​time. 

  

Campaign​ ​Result​ ​Highlights 

● We​ ​leveraged​ ​the​ ​eclipse,​ ​which​ ​drove​ ​record​ ​traffic​ ​and​ ​leads,​ ​to​ ​expose​ ​more​ ​travelers​ ​to​ ​Jackson 

County​ ​via​ ​the​ ​website​ ​than​ ​any​ ​other​ ​month​ ​in​ ​history. 

● Total​ ​Leads​ ​were​ ​up​ ​25.42%​ ​compared​ ​to​ ​July.​ ​The​ ​biggest​ ​increases​ ​came​ ​from​ ​Email​ ​(up​ ​466.67%) 

and​ ​Organic​ ​Search​ ​(up​ ​80.56%). 

● We​ ​had​ ​a​ ​total​ ​of​ ​286​ ​Visitor​ ​guide​ ​downloads,​ ​98​ ​Newsletter​ ​signups​ ​and​ ​173​ ​Newsletter​ ​signups 

from​ ​Facebook.  

● Overall​ ​website​ ​traffic​ ​was​ ​up​ ​110.71%​ ​compared​ ​to​ ​July,​ ​​ ​with​ ​the​ ​biggest​ ​increase​ ​coming​ ​from 

Email​ ​(up​ ​1,350.62%).  

● Organic​ ​search​ ​traffic​ ​was​ ​up​ ​122.29%​ ​and​ ​goal​ ​completions​ ​were​ ​up​ ​80.56%​ ​compared​ ​to​ ​July. 

● Traffic​ ​was​ ​up​ ​354.33%​ ​compared​ ​to​ ​August​ ​of​ ​2016.​ ​Year​ ​over​ ​year,​ ​Display​ ​(up​ ​6,724%)​ ​and 

Referrals​ ​(up​ ​2,701.46%)​ ​lead​ ​the​ ​way​ ​in​ ​increases. 

● Social​ ​Media​ ​was​ ​the​ ​top​ ​driver​ ​of​ ​sessions,​ ​and​ ​more​ ​importantly,​ ​leads​ ​for​ ​the​ ​month​ ​of​ ​August. 

 

Budget​ ​Management 

● Marketing​ ​Communications​ ​Budget​ ​monthly​ ​update​ ​provided​ ​9/1. 

● Worked​ ​with​ ​Director​ ​Breedlove​ ​to​ ​identify​ ​additional​ ​funds​ ​for​ ​use​ ​on​ ​CrowdRiff​ ​UGC 

software/service. 

 

Upcoming 

● October​ ​eBlast​ ​and​ ​Gravity​ ​Takeover​ ​to​ ​run​ ​with​ ​USA​ ​Today​ ​Travel. 

● JCTDA​ ​eNewsletter​ ​release​ ​in​ ​October. 

● Ad​ ​featuring​ ​WNC​ ​Fly​ ​Fishing​ ​Trail​ ​and​ ​Trout​ ​Capitol​ ​distinctions​ ​-​ ​​Southern​ ​Trout. 

● Launch​ ​of​ ​iExplore​ ​promoted​ ​editorial​ ​campaign. 

● Continued​ ​social​ ​media​ ​campaign. 

● Facebook​ ​Database​ ​Targeting​ ​-​ ​using​ ​newsletter​ ​email​ ​addresses​ ​to​ ​target​ ​Facebook​ ​ads. 

● Social​ ​Influencer​ ​-​ ​The​ ​Manual​ ​-​ ​​ ​visit​ ​in​ ​November. 

● Launch​ ​of​ ​User​ ​Generated​ ​Content​ ​galleries,​ ​leveraging​ ​new​ ​platform​ ​CrowdRiff. 
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Upcoming​ ​(continued) 

● Implementation​ ​of​ ​six​ ​traveler​ ​itineraries​ ​on​ ​website. 

● Website​ ​database​ ​upgrade/migration. 

● Launch​ ​of​ ​website​ ​Panoramic​ ​Vista​ ​Gallery. 

● Website​ ​bi-annual​ ​health​ ​checkup. 

 

 

 


